
1. Advertisements that in the sole discretion of the Publisher create the illusion that they are editorial 
matter are not accepted. Advertisements that resemble editorial material but that are clearly 
identifiable by means of the advertiser’s logo or signature (i.e., “advertorials”) will be accepted; 
however, STACK will print the word “advertisement” at the top of such advertisements. Publisher 
reserves the right to reject or cancel any advertising, for any reason or no reason, at any time, without 
advance notice. In such event, the advertiser and agency (if any) agree that they shall be entitled 
solely to the return of any monies previously paid for advertisements that are not published; and 
they hereby release and discharge STACK Magazine, STACK, LLC and its subsidiary and affiliated 
persons from any and all liability of any nature beyond the return of such monies.

2. The advertiser and its agency, if there be one, each represents (A) that it has the right to authorize 
the publication in STACK Magazine of any advertisement it has submitted to STACK Magazine; (B) 
that it is fully authorized and licensed to use all materials in the advertisement, including without 
limitation: (i) the names and/or portraits or photographs of persons living or dead, or of things; 
(ii) any trademarks, service marks, copyrighted, proprietary or otherwise private material; and (iii) 
any testimonials, submitted by or on behalf of the advertiser; and (C) that the advertisement does 
not infringe the rights of any person or firm. The advertiser and its agency, if there be one, each 
agrees jointly and severally, to indemnify and save harmless Publisher, STACK, LLC and its subsidiary 
and affiliated entities and persons, against all loss, liability, damage and expense, of whatever 
nature (including reasonable attorney’s fees), arising out of copying, printing or publishing such 
advertisement.

3. In the event of non-payment, Publisher shall have the right to hold advertiser and/or its advertising 
agency jointly and severally liable for such monies as are due and payable to Publisher. Rendering 
a bill to the advertiser’s agency shall not release the advertiser in the event of nonpayment by the 
agency. Payment by the advertiser to its advertising agency will not constitute payment unless 
payment is actually received by Publisher. In the event of non-payment, Publisher will have the right 
to set off any amounts due to Publisher from any amounts due to advertiser or agency.

4. The Publisher shall not be subject to any liability whatsoever for any failure to publish or circulate 
all or any part of any issue or issues because of strikes, work stoppages, accidents, fires, acts of God 
or any other circumstances not within the control of the Publisher.

5. No conditions, printed or otherwise, appearing on contracts, orders or copy instructions that 
conflict with the provisions of these terms and conditions will be binding on the Publisher. It will be 
assumed that any advertiser will have read and agrees to and accepts these terms and conditions.

6. Orders for advertisements accepted by Publisher for covers or other fixed positions in STACK 
Magazine may not be cancelled within 60 days of the issue closing date.

7. Publisher is not responsible for errors or changes made after an issue closing date. Unless otherwise 
stipulated in an advertisement order, Publisher is not responsible for advertisements placed in direct 
proximity to another advertiser’s advertisement that includes a coupon or reply card.

8. Commissions 
n Agency commission: 15% of gross
n Terms: 30 days, net
n Bills are rendered immediately following the distribution date
n Late payments are subject to 1-1/2% per month carrying charge.
n All rates are quoted and payments due in U.S. dollars, free from all withholdings, taxes and 

duties.
n Rates charged and discounts allowed are subject to short rate or rebate if rates or discounts used 

differ from space actually used.
n Orders for specific units of space and specific dates of insertion are necessary.

Printing: Web offset, saddle stitch

Trim Size: 8” x 10-13/16”

Bleed: 1/8”
Keep type and live art 1/4” from trim

Ad Page Dimensions            Bleed         Non-Bleed

Full Page     8-1/4” x 11-1/16”     7-1/2” x 10-5/16”

Two Page Spread*   16-1/4” x 11-1/16”   15-1/2” x 10-5/16”

2/3 Page Vertical   5-7/12” x 11-1/16” 4-11/12” x 10-5/16”

1/2 Page     8-1/4” x 5-2/3”     7-1/2” x 4-29/32”

1/3 Page Vertical 2-11/12” x 11-1/16”     2-1/6” x 10-5/16”

*Note: Keep type 1/4” from gutter

n Include contract color proof for all ad materials submitted. 
n Four-color process CMYK printing: No spot colors; PMS colors must be 

converted to CMYK. 
n Digital files preferred: Mac format ZIP, CD-R or via e-mail.
n File formats: InDesign, Quark Xpress, Illustrator, Photoshop and Adobe 

PDF. Include all embedded fonts, photography and artwork. PC files not 
accepted.

n All specifications and requirements subject to change without notice.

All questions and materials to: 
STACK Magazine 
Attn: Production Coordinator
1422 Euclid Ave., #1550 
Cleveland, Ohio 44115 USA 
Tel: (216) 830-2264 
E-mail: artwork@stackmag.com
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